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Maybank Cambodia and DKSH Cambodia Form 
Strategic Partnership to Enhance Financial Access for 

DKSH’ Customers 

Phnom Penh, 16 May 2025— Maybank Cambodia and DKSH Cambodia 
announced a strategic partnership with the signing of a Memorandum of 
Understanding (MoU) to formalise a Customer Financing Programme, aimed 
at enhancing financial access and support for DKSH’s customer network 
through structured supply chain financing solutions. 

The MoU ceremony took place at Maybank Tower on 29 April 2025 and was 
officiated by Mr Rath Sophoan, CEO & Country Head of Maybank Cambodia, 
and Mr Arden Feschuk, Vice President, FMCG and Head Country Leadership of 
DKSH Cambodia. 

DKSH Cambodia is a leading market expansion services provider, specialising 
in the distribution and marketing of healthcare and fast-moving consumer 
goods (FMCG) across both modern and traditional trade channels. With 
nationwide reach across drugstores, pharmacies, salons, hotels, clinics, and 
hospitals, DKSH Cambodia serves over 800 clients. It connects global brands to 
Cambodian consumers through end-to-end distribution, marketing, and 
after-sales solutions. 

Under this programme, eligible DKSH partners will gain access to customised 
financing solutions based on credit assessments, with funds disbursed directly 
to streamline payments and support operational continuity. 



This initiative also underscores both organisations’ commitment to sustainable 
business growth, enhanced efficiency, and empowering local businesses with 
greater financial flexibility and sustainable tools for growth. 

Mr Rath Sophoan, CEO & Country Head of Maybank Cambodia, said: 
“We are proud to partner with DKSH — a trusted distributor with deep roots in 
Cambodia’s consumer goods and healthcare sectors. Their ability to connect 
global and local brands with local communities through a well-established 
and far-reaching dealer customer network is truly impressive.” 

He added: 
“This partnership is more than just a business-to-business collaboration; it 
reflects a shared mission to uplift a vital segment of Cambodia’s economy — 
the SMEs that form the backbone of DKSH’s customer base. By providing them 
with accessible and reliable financial solutions, we aim not only to strengthen 
their individual ventures but also to contribute to broader economic resilience 
and growth.” 

Mr Arden Feschuk, Vice President, FMCG and Head Country Leadership of DKSH 
Cambodia, expressed that: “Through this partnership with Maybank, we believe 
we can deliver stronger, more effective financial solutions for our customers. 
This initiative will provide our network with greater financial flexibility, enabling 
them to grow sustainably alongside DKSH.” 

The programme is now available and will roll out nationwide. For more 
information or to apply for the Customer Financing Programme, interested 
parties may contact their DKSH representative or reach out to Maybank 
Cambodia via the bank’s dedicated hotlines at 099 888 028 or 098 888 028. 

*** 

About Maybank Cambodia: 

Established in 1960, Maybank is the largest financial services group in Malaysia 
with a strong presence across the ASEAN region. Maybank Cambodia, founded 
in Phnom Penh in 1993, has grown from a single branch to become a locally 
incorporated bank in 2012. As one of Cambodia's top banks, Maybank offers a 



comprehensive range of financial services, including corporate, commercial, 
consumer, internet, and mobile banking. The bank operates in Phnom Penh and 
major provinces with a network of 21 branches. 

https://www.maybank2u.com.kh/ 

About DKSH 

For 160 years, DKSH has been delivering growth for companies in Asia and 
beyond across its Business Units Healthcare, Consumer Goods, Performance 
Materials, and Technology. As a leading Market Expansion Services provider, 
DKSH offers sourcing, market insights, marketing and sales, eCommerce, 
distribution and logistics as well as after-sales services, following its purpose 
of enriching people’s lives. DKSH is a participant of the United Nations Global 
Compact and adheres to its principles-based approach to responsible 
business. Listed on the SIX Swiss Exchange, DKSH operates in 36 markets with 
28,060 specialists, generating net sales of CHF 11.1 billion in 2024. DKSH Business 
Unit Consumer Goods focuses on fast moving consumer goods, food services, 
luxury and lifestyle products as well as hair and skin cosmetics. With 14,250 
specialists, the Business Unit generated net sales of CHF 3.4 billion in 2024. 
http://www.dksh.com/cg 
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