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Maybank Expands Manchester United Partnership to 
Cambodia as Fifth ASEAN Market 

The partnership brings exclusive Manchester United Experience and Co-
Branded Cards to Cambodian Fans 

 

Phnom Penh, 10 March 2025 – Maybank has announced the extension of its 
14-year partnership with Manchester United to Cambodia, marking its fifth 
ASEAN market in Maybank’s regional network under the alliance. Following 
successful collaborations in Malaysia, Singapore, Indonesia, and the 
Philippines, the expansion is set to bring exciting experiences for Cambodian 
Manchester United fans, including unique club engagements and co-
branded products. 

To kick off the partnership, Maybank Cambodia has introduced the Limited 
Edition Maybank Manchester United Visa Debit with a unique card design 
featuring some of the club’s most beloved former players. With only 5,000 
units available, this limited edition card is an opportunity for fans to 
showcase their love for the club and its legendary players in a novel way. 

Mr. Rath Sophoan, Chief Executive Officer & Country Head of Maybank 
Cambodia, shared his enthusiasm: “Maybank Cambodia is excited to join 
the Maybank Group in bringing the Manchester United experience closer to 
Cambodian fans. This long-standing alliance highlights the shared values 
of sportsmanship, unity, and community-building, aligning seamlessly with 
our mission of ‘Humanising Financial Services’. By connecting customers 
with their passions and fostering meaningful relationships with this iconic 
global sports brand, we strengthen our commitment to exceptional 
customer experience.” 

Mr. Liam MacManus, Director of Partnerships at Manchester United, 
expressed: “We are delighted to extend our long-standing partnership to 



Maybank Cambodia. Over 14 years, our collaboration has provided fans 
across Malaysia, Singapore, the Philippines, and Indonesia with first-class 
financial products and exclusive rewards. Now, we’re thrilled to offer 
Cambodian supporters unforgettable opportunities to engage with the club 
they love.”  

In conjunction with the partnership, Maybank Cambodia has also launched 
the ‘Win the Ultimate Manchester United Fan Experience’ campaign, 
currently running until 30 June 2025. The grand prizes of the campaign offer 
four lucky winners an unforgettable four-day, two-night trip for two to watch 
Manchester United live at Old Trafford during the 25/26 Premier League 
season including an unforgettable Red Days Experience of Old Trafford tour 
including first-team training and megastore jaunts.   

In addition, card members can stand to win official Manchester United 
merchandise in monthly lucky draws and exclusive Manchester United 
Signed Jerseys at the end of the campaign by applying for the limited-
edition Maybank Manchester United Visa Debit Card and maintaining a 
minimum balance of USD 250 in their accounts. For the full campaign details, 
visit https://bit.ly/Win-Old-Trafford-Trip-with-Maybank. 

The Limited Edition Maybank Manchester United Visa Debit is available at all 
Maybank Cambodia branches. Enquire via Maybank Cambodia’s hotline: 
098 888 028 / 099 888 028. 
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