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Win with iSAVE 
 
1. The Prizes are non-exchangeable for cash or other kinds, whether in part or in full. 

Maybank reserves the right to review or make changes to the itinerary of the Grand 
Prize, where applicable. Visual(s) of the Grand Prize used in any advertisement, 
promotional, publicity and other. 
 

2. One person can win different quarterly prizes in the different quarter; and if a duplicate 
prize occurs, the prize will be canceled, and a re-draw will be conducted. 
 

3. Within the campaign period, one person may win all type of prizes from the all type of 
prizes from the Quarterly Prize Pool, and win the Legacy Prize. 
 

4. Maybank reserves the right to substitute the prize with another reward of similar value 
if deemed necessary. 
 

5. For the legacy prize, the BYD Seal 5, Maybank reserves the right, at its sole and 
absolute discretion, to amend, vary, or substitute the prize, including a change in 
vehicle color from that depicted in any marketing or promotional materials, without 
prior notice. 

 
6. Maybank staff and immediately family (Spouse, Parents, Children and Siblings) are not 

eligible to participate in this lucky draw. 
 

7. Notification For Customers: 
- Winners will be contacted by Maybank’s Customer Contact Center following 

the lucky draw. 
- If the winner cannot be reached, the respective business team or Relationship 

Manager (RM) will follow up. 
- If the winner still cannot be contacted or does not respond within 30 days of the 

first contact, the prize will be forfeited, and a reserved winner will be selected. 
- Winners are required to collect their prize at the location designated by 

Maybank Cambodia 
- Customer Contact Centre or Respective Business Team are responsible for 

seeking customer consent for the name or identity publication on Maybank 
Facebook Page. 
 

8. Once consent has been obtained from all winners, their names or anonymity (if 
requested) will be published on Maybank's Facebook Page. 
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Publicity 

9. By participating in the lucky draw, winners agree to allow Maybank to use their names, 
photos, and any other relevant details for promotional and marketing purposes 
without additional compensation. 

 
Other Terms & Conditions 
 

1. The Bank reserves the rights to withhold the prize or disqualify any contestant’s entry 
in the event that any contestant fail or refuse to comply with the Campaign Terms 
and Condition. 
 

2. An account holder claiming to be prize winner will be required to provide proof of 
identity. 

 
3. The prizes must be accepted on “as-awarded” basis and cannot be transferred, 

returned or redeemed for cash. Maybank shall be entitled at its discretion to replace 
all or any of the prizes with items of equivalent value and shall notify the same to the 
winners. 

 
4. Winners may be required to attend the prize presentation ceremony or other public 

programs as and when required. 
 

5. By participating in this campaign, the accountholders authorize Maybank to 
disclose their particulars for the purpose of this Campaign. 

 
6. By participating in this campaign, all accountholders are deemed to have accepted 

and agreed to be bound by these Terms and Conditions herein set forth. 
 

7. These Terms and Conditions shall be supplemental to the existing Terms & 
Conditions governing banking accounts. These Terms and Conditions shall prevail 
over any provisions or representations contained in any promotional materials 
(including without limitation printed posters or leaflets) advertising this contest. 

 
8. Maybank’s decision on all matters relating to this campaign, in case of any dispute, 

is final and binding on all eligible participants of this Campaign. No further 
correspondence, appeals, protests, or attempts to dispute the same will be 
entertained in any event. 

 
9. Maybank shall not be responsible and/or liable nor shall it accept any form of liability 

whatsoever nature and howsoever arising or suffered by customers resulting 
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directly or indirectly form the customers’ participation in the contest or otherwise. 
Furthermore, Maybank shall not be liable for any default of its obligation under the 
Contest due to any force majeure event which include but not limited to act of God, 
war, riot, lockout, industrial action, fire, flood, drought, storm or any event beyond the 
reasonable control of Maybank. 

 
10. The bank reserves the rights to vary, supplement, delete, amend or modify any of 

the Terms and Conditions contained herein, wholly or in part at any time and to 
withdraw, cancel, suspend, extend or terminate this campaign earlier in whole or in 
part at its absolute discretion and shall provide notification of the same to the 
customers through Maybank2u website at www.maybank2u.com.kh or through any 
other channel or channels that the Bank may deem as appropriate. 

http://www.maybank2u.com.kh/

