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Maybank Cambodia Clinches Two Major Awards at ABF Retail
Banking Awards 2024

International Retail Bank of the Year — Cambodia
Marketing & Brand Initiative of the Year — Cambodia

Singapore, 4 July 2024 - Maybank Cambodia is proud to announce its remarkable achievements
at the prestigious Asian Banking and Finance’s Retail Banking Awards 2024, securing two
significant wins: International Retail Bank of the Year - Cambodia and Marketing & Brand
Initiative of the Year - Cambodia. The official announcement was made at the Award Gala
Dinner at Marina Bay Sands, Singapore, on 4 July 2024.

This year marks the third consecutive win for Maybank Cambodia in the ‘International Retail
Bank of the Year - Cambodia’ category, demonstrating the bank’s unwavering commitment to
excellence, innovation, and sustainable growth in the Cambodian banking sector. Additionally,
this is Maybank Cambodia’s first triumph in the ‘Marketing & Brand Initiative of the Year -
Cambodia category’, highlighting the bank’s dynamic approach to engaging with diverse
customer segments in a meaningful manner, aligned with the lifestyle needs of its customers.

The accolades highlight Maybank Cambodia’s exceptional performance and notable growth
within the Cambodia banking sector in 2023. The bank reported a robust increase in deposits
by 32.4% and loans by 13.3%, surpassing industry averages. Moreover, Maybank Cambodia's total
assets surged to USD1.8 billion, reflecting significant growth that exceeded industry
benchmarks.

This growth builds on the bank’s pioneering efforts in the Cambodian banking sector. In 2023,
Maybank Cambodia introduced groundbreaking initiatives such as Supply Chain Commercial
Financing, becoming the first bank in Cambodia to offer this service. This initiative has set a
new standard in financial solutions, emphasising Maybank Cambodia’s commitment to
innovation and market leadership.

Additionally, Maybank Cambodia launched Maybank 2 Cards in 2023, marking the introduction
of the first dual credit cards in Cambodia that offer both VISA and American Express Credit Card
in a single application. The design of these cards incorporates Cambodia's unique identity,
inspired by the country's golden silk, demonstrating Maybank Cambodia’s dedication to crafting
products that resonate deeply with Cambodian culture and lifestyle preferences. These
initiatives have significantly enhanced customer centricity and accessibility, supported by a
robust digital strategy that includes innovations like the Maybank2u credit card online
application and digital RSME application.

Mr Rath Sophoan, CEO & Country Head of Maybank Cambodia, reflected on this achievement,
stating: “We take immense joy and pride in winning these awards. It’s a testament to our
strategic vision and the collective efforts of our entire team, supported by strong marketing
and brand initiatives and diverse product offerings. Despite facing global economic
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uncertainties, Maybank Cambodia has demonstrated resilience with a solid return on equity of
6.7% for the financial year ending in 2023.” He added, “Our substantial deposit and loan growth
rates reflect our commitment to exceeding industry benchmarks. | am immensely proud of
Maybankers for their dedication and hard work, which have been crucial in achieving these
honours.”

Beyond financial performance, the win of the ‘International Retail Bank of the Year - Cambodia’
is also supported by its community empowerment initiatives. Rooted in its mission to Humanise
Financial Services, the bank has empowered diverse groups such as children, persons with
disabilities, SMEs, women weavers, and farmers. Some of the initiatives mentioned include the
SME Building Capacity and Capability (BCC) programme, which provides essential training for
SME owners, the Maybank Women Eco-Weavers programme fostering financial inclusion through
job creation and skills training for marginalised weaver communities, and the Maybank Cashville
Kid programme, promoting financial literacy among primary school students.

Furthermore, Maybank's newest addition to its CR programmes, the Reach Independence &
Sustainable Entrepreneurship (R.1.S.E) programme, has empowered marginalised communities
and people with disabilities by equipping them with entrepreneurship skills for financial
inclusion through training and income uplift. These efforts underscore Maybank’s dedication to
sustainable social impact and community empowerment.

Beyond financial achievements and community initiatives, Maybank Cambodia has enhanced
the banking experience through innovative marketing and branding efforts aimed at diverse
demographics such as young individuals, professionals, and families. A standout example is the
introduction of the Maybank Pop Up, contributing to the bank's recognition as the ‘Marketing
and Brand Initiative of the Year - Cambodia’. This initiative highlights Maybank's commitment
to engaging with a dynamic customer base in new and impactful ways.

The Maybank Pop Up serves as a versatile hub offering a range of financial services, from savings
accounts to debit/credit card applications, mobile banking sign-ups, and loan inquiries. It also
supports community initiatives by providing opportunities for employment, internships, and
various programmes catered to youth and scholarships. The success of the Pop Up is evident
with 8 times more walk-in customers than a conventional branch per day, while achieving a 10%
to 16% lower cost compared to establishing a new small branch, solidifying its role as an
innovative and unconventional banking and marketing hub.

As the bank looks ahead, it remains steadfast in enhancing its services and community
engagement initiatives, aspiring to solidify its position as the leading ASEAN bank in Cambodia.
By adapting to global trends and challenges, driving expansion in key segments, and
continuously seeking innovative ways to redefine its banking model, Maybank Cambodia is
committed to maintaining its status as Cambodia’s premier financial institution.
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